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Abstract

Banks are one of the main contributors of economic growth. Whilst carrying their role as a catalyst
of economic growth, banks may cause indirect damage to the environment and neglect part of the
society. In the process they evade themselves from the socio- environmental responsibilities. In
search of sustainable development through banking requires a new form of banking. The alternative
source of banking has emerged to address these issues of environmental and societal sustainability.
The new criteria for a knowledgeable shareholder/customer planning for investments/relationships
with a bank would be the objective of the bank for environmental and societal sustainability. Banks
are moving from profit centered banking to socio-environment centered banking. The ultimate
objective is to achieve not only economic gains but societal and environmental gains as well. Hence;
a form of banking based on values emerged and are called Ethical Banks. These banks promote
ethical and responsible behaviors among their stakeholders. Ethical Banks like any other
conventional Bank engages in whole gamut of banking operations. It operates with more
transparency. Ethical Banking has many sustainable criteria, Responsible Investments, Values based
Banking, Financial Inclusion, Environmental Sustainability and Sustainable Economic Gains. Ethical
Banking is gaining popularity especially among the western part of the world. As the world is heading
towards sustainability, Ethical banking is the most suitable banking model for the future. The subject
of Ethical Banking is new to this part of the world. Therefore, many researches on this subject were
done in the western world. Very few researches are available in Asian context. The purpose of this
paper is to examine whether Ethical banking would be the future of banking through a literature
review. The study is a desk research in the form of a literature review based on literature published
between 1989-2019. The significance of the study is to find out whether Ethical Banking could
contribute to socio-environmentally sustainable growth as the future of banking. Based on the
literature reviewed, it can be concluded that Ethical banking could be the future of Baking for a
sustainable world.

Keywords: Ethical Banking, Value Based Banking, Financial Inclusion, Sustainable Development
Environmental Sustainability

INTRODUCTION
Banking is becoming more complex and intensely competitive business intoday’s fast-moving global

economy. The banks in the process of enhancing economic gains have neglected the environment

and society and its sustainability. Banks have been rated trustworthy yet the competition in the
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industry has made banks to neglect its ethical outlook. The Banks are corporate citizens and
responsible for their stakeholders. Banks have to address the demands of the majority of customers,
at present the majority comprise of Generation Z and the Millennials, the baby boomers and
Generation Xers have become the minority and are fading away. The future of banking lies with the
Millennials and Gen Z. Millennials will represent the majority of the banking market in the near
future. They are different to baby boomers and Generation X in their perceptions on Banking and
financial decision making. The Gen Z and Millennials are concerned about the destruction done to
the environment and the climate change. This present set of digitally native younger customer base
is value driven. It is appropriate to reassess the values and ethics involved in conventional banking
for its undisturbed continuance as the largest market for banking the - millennials and Generation Zers
are driven by values and ethics. Values based banking is ideal for the sustainable banking business.
These young customers opt for new types of banking such as virtual and alternative banking models.
There are alternative banking models emerging to address the issues of environmental and societal
sustainability. One such banking model is the Ethical Banking model. Ethical banking is gaining
ground in the western part of the world and have already made its presence felt in some eastern part
of the world too. Ethical Banks strives for triple bottom line — the3 P’s planet, people and profit.
Ethical banking is based on values such as transparency, inclusion, diversity and sustainability. The
products and services are aimed to cater to the ever-changing needs of the people and for the
sustainability of the environment. These banks operate as any other conventional bank and deliver
whole range of banking services. They have their International and offshore banking business too. The
motive of Ethical Banking is to aim for common good of the people and the planet. Banking should
help communities and protect the environment. Ethical banks encourage social inclusion and are
accepted by all societies. Financial inclusion, Environmental Sustainability and Social
Entrepreneurship are key intentions of Ethical Banking. Their objectives are financial, societal and
environmental. They consider it as a duty to improve the quality of life of every human being. They
are part of the activity called °‘Banktivism” which promotes environmental and societal
responsibility. Do people expect too much from Banks to make ethical decisions?

People voice their concerns now. They do check where their monies are invested by banks. People
are concerned whether the banks invest in unethical businesses or they invest customer money
responsibly. People has a right to know where and how their money is invested. There has been
growing demand for banking industry to become ethical and emphasize more on socio environmental
gains than economic gains. Conventional Banks are in an ethical crisis. Financial crisis of 2007, made
people to demand banking business to be more ethical and morally sound. They demanded banks to
be more accountable and responsible. There had been a public outcry soon after the financial
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meltdown for banks to act responsibly. Number of banks ended up with a reputational damage. The
financial crisis became a global economic crisis and the people started seeing banks as totally
irresponsible and unethical. People were looking for banking with ethics. Ethical Banking is being
accepted as an alternative and its gaining popularity. People demand banks to be transparent. Ethical
banking has been in operation for some time and has becomea force to be reckoned with now. They
are conscious of how their operations will impact the environment and the society. They aim for
positive impact on environment by their operations. These banks are transparent in their dealings,
engage in ethical practices, build secure communities and promotes environmental sustainability.
Ethical Banks screen their customers before they enter into relationships with them. Each ethical
bank operates with a set of principles, which have common characteristics. Ethical banks yearn for
economic achievements, environmental responsibility, social inclusion, transparent banking
operations and ethical practices. In reality these rigid principles can be a hindrance for smooth
functioning of ethical banking. Ethical Banking has been in operation in Europe for some time.
Ethical Banking look at the big picture of their operations. For example, they consider the impact of
their lending on environment, society and economy. They focus on quality of life and well- being of
members community. Profits Ethical Banks make, is less than Conventional Banks, yet solvency and
liquidity ratios are high in Ethical Banking. Have ethical banks found a market niche? catering to
customers who are concerned about sustainability of environment and society. Will this niche
expand? More and more people demand transparency, responsibility and societal and environmental
sustainability. Banks need to be transparent about their investments of customer deposits. Is this the
new Revolution in Banking towards a sustainable future? Banks too have found some of their
business models are fundamentally not going to work in the future. Banks have begun to notice that
their aim for sustainability can be a Unique Selling Proposition (USP) to promote themselves. It is
not that easy to promote alternative banking if the lobby for conventional banking is powerful.

Banks have been making noteworthy changes to make their operations more ethical. In doing so,
banks, refrain from lending to organizations involved in amoral business, develop banking
relationships with organizations dealing with community and deals only with projects that do not
harm the environment. The ethical banking is values driven. Banking is a service and it deals with
people. The technological advancements and the rapid disruptions taking place in the banking
industry can lead to banks engage in unethical practices. Banking relationships are based on trust.
Therefore, trust is required for banking systems to work efficiently. Banking system was losing trust
after the financial meltdown in 2007.

Values based banking has recognized what conventional banking is missing. Banks are responsible
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for economy, society and environment. They achieve financial success narrowly and high positive
impact on societal and environmental measures. There are four values that values based banking has
recognized for sustainable banking, sustainability, transparency, diversity and inclusion. Global
Alliance for Banking on Values (GABV) confirms that values- based banking model provides a
feasible and all-important alternative, strengthening the diverse financial eco system. Ethical Banking
is based on values and set of principles and caters to banking needs of all and sundry. They work for
sustainability, transparency, diversity and inclusion. Ethical banking could make a positive impact on
economy, Society and Environment.

Banks are entering into the digital arena; this will help banks to develop value adding customer
relationships to connect with their lifestyles. The tech savvy millennial and generation Z customer’s
preferred banking delivery channels will be digital banking services. These new generation banking
-the digital banking promotes environmentally safe, ethically sound and transparent system of
banking. These two generation’s banking needs are different, and they expect a different kind banking
relationship based on values. Banks need to proactively develop products and offer values-based
banking. It is the millennials gen Zers who will dominate the marketplace and the workforce in the
future. For banking to be a sustainable business and to be accepted by the future clientele, it has to
be a business based on values. The dominant clientele consisting of millennials and generation Z are
driven by values, a values-based banking will have advantage over the conventional banking; Hence
Ethical Banking will drive the future of banking. The purpose of the study is to examine through a
literature review, whether people accept Ethical Banking as the alternative banking model for future,
the significance of the study is to find out whether Ethical bnking could contribute to the socio-
environmentally sustainable growth as the future of banking.

LITERATURE REVIEW

Banks are responsible to many, such as customers, government, staff and the community
(Green,1989) In economic development of a country banks are major contributors and play a major
role (Jeucken,2001). Bank’s role is to accept deposits, grant loans and offer range of services, being
the main player in the financial industry (Rose,2012). Banks operate in a competitive industry where
there is intense competition, hence in order to be competitive banks need to be efficient in operations
and maintain high customer satisfaction by offering high quality service (Chang et al, 2017). There
were new set of banks emerging driven by not only economic gains but societal and environmental
gains too. These emerging banks have social and environmental responsibilities and are called ethical
Banks (San-Jose et al). Ethical banks do make financial, societal and environmental returns (San-
Jose et al, 2011, Cowton 2002, Tse, 2011). These emerging alternative banks were keen in making a

positive impact on people’s lives by engage in economically, environmentally and socially sound
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projects (Weber & Remer 2011). Ethical banks appeared in 1970’s and 80’s (Paulet et al. (2015)
Ethical products sprang up into the market. The operational costs are higher in ethical banks than the
conventional banks (Relano ,2008). Ethical banks engage in whole gamut of banking activities
(Barbu & Boitan,2009). The depositors of Ethical banking are aware where their money is invested
(San-Jose et al. 2011). Some depositors, the socially minded people are agreeable to renounce part
of their returns for a socially beneficial result (Cornee & Szafars, 2014). According to the
investigations carried out by Pulejo et al. (2015) on social reporting of few ethical banks in Europe,
found that transparency of information was achieved by communicating to stake holders of how the
financial resources are used, this reporting could also manage the ethical objectives of banks. As
these banks are small in size compared to other large banks, and their engagement in particular sectors
provide them accurate assessment of financial risks involved (Karl,2016). Since their actions are
based on ethics it is likely that they make correct decisions than other Banks (Karl, 2016). The
assessment of the impact ofcertain activity of the bank has on the lives of shareholders is the goal of
ethical bank ‘s social impact measurement when observed from a social, environmental and economic
point of view (Pedrini et al. 2014) There are also types of banks identified themselves as social banks.
Ethical banks have larger perspective than these banks (Weber& Remer,2011). Ethical banking was
started in Europe. As per Tischer and Reimer (2016) it is a European phenomenon. Karl, (2015)
defines sustainable banking as an alternative form of banking where the ingredient of its strategy

includes inter-alia the following environmental, sustainable ethical and social values.

Profit is not the only motive of ethical banks. The motives of ethical banks are the triple bottom line
planets, people and profit ((Tse, 2011). Ethical banks are on the rise due toirresponsibility displayed
by the conventional banks. ((ljeoma, 2014; Rodriguez Gutierrez,2013; Borgia, 2013) Banks are
required to be vigilant about their banking operations as their lending could have a negative impact
of the environment (Thomson and Cowton, 2004). Banks do not directly involve in damaging the
environment, nor its physical presence in a particular area that damages environment, it is through
their lending operations that can indirectly contribute to the environmental degradation (Idowu, Filho,
2009). Banking is a responsible business. Banks need to take greater care in funds disbursements as
to what damages its lending could do to the environment. The society expects banks to exercise due
care. Civil society wants banks to be conscious about the impact of their lending on environment and
society (Barnes, 2009). There should be some mechanism to measure the damage cause to the
environment by bank lending. Assessment of environmental risk in bank lending can predetermine
the impact of lending on environment (Coulson and Dixon, 1995).

The global banking landscape was changed after the financial crisis 2007 (Blundell-Wignall et al.,
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2012; Granville, 2014; Panitch & Gindin, 2014). Although unethical practices give short term
benefits, but in the long term, it affects the relationships and in turn the business (Mantel, 2005) The
financial crisis 2007 was partly due to conventional banks inefficiencies. A demand for alternative
ethical banking was on the rise due to the failure of other banks. As per Barbu and Boitan (2009)
during the financial crisis ethical banks were able to cover their insolvency risk due to sufficient
liquid asset base they held. Economic gains are the main objective of Conventional banks, whereas
Ethical banks work not only for economic gains but societal and environmental gains too People tend
to believe that unethical behavior has become the norm as the recognized level of ethics in banking
business is low (Schwepker and Good, (2010).). Public started paying attention to financial institution
after the World financial crisis (San-Jose et al. 2011). Deterioration of moral values of the players in
the financial system has played a significant role in the financial crisis which in turn affected the real
economy (Graafland and Van de Ven,2011; Fassin and Gosselin, 2011; Icke et al, 2011) were of the
opinion that banking is viewed as an unethical business. Banks involvement in morally unacceptable
practices such as engage in high risk lending and speculative business are not suitable (Brennan,
2003). It is also considered that state banks ‘s morality is higher than private banks (Icke at el ,2011;
Chatterjee and Lefcovitch 2009). Banks were requested by civil societies to engage all stakeholders
to make certain the financial inclusion of all societies (Schoenmaker &Werkhoven, 2012). Concepts
such as social justice and solidarity are not cared for by Conventional Banks (Karl,2015). In order to
achieve economic, environmental and societal performances a transparent, participatory system in
banking is required to allocate funds to identified areas (Barresi and Marisca , 2011). After the
financial crisis there was an increasing demand for Ethical Banks as a response to the crisis (Webber
and Remer, 2011)

Banking operations are being disrupted by new technological advancements. Certain operational
areas of banking are facing existential threats. Boumphery (2012) identified that in 2012, half of the
population was under 30 years of age globally. These are millennials and generation Zers. Millennials
are the generation born between 1980-2000 (Gardiner, at el 2015; Gay, at el, 2015; Koeller, 2012;
Lyons, Ng, & Schweitzer, 2014). KPMG meet the millennials (2017) states that Millennials are
broadly classified as individuals born between around mid- 1980s to 2000. The Generation Z are
people born between mid-1990-2010 (KPMG meet the millennials 2017) It is noted that more than

1/379 of the American working population consists of millennials in 2015 (Fry ,2015). The future of
banking belongs to the Millennials and Generation Z customers. What type of characteristics these
two generations have is important for banks products and services for the future? What will influence
their investment decisions. The Millennials are loyal to institutions that offer lower fees, a good

customer service and suitable product (Perry,2015).) Itisapparent that millennialsare concerned about
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ethical matters (Gorman et al. 2004). It is noted that ethical awareness is more in new
generations((Eisingerich et al., 2011; Freestone and Goldrick, 2008; Twenge et al., 2012) They are
interested in ethical issues (Smith, 2011 As per the Deloitte Global millennial survey (2019) ,42% of
millennials said they have begun or deepened a business relationship because they perceive a
company’s products or services to have a positive impact on society and/or the environment, and 36
percent started/deepened a relationship because they believed a company was ethical. Millennials
prefer to identify themselves with organizations that makes a positive change in society, in their quest
for making a difference in the world (Jonson,2015) It appears that millennials are of the belief that

their generation can make a difference in the world (Lancaster and Stillman 2002)
RESEARCH METHODOLOGY

The study is a Desk research, researchers reviewed literature from 1989 to 2019. Over 80 articles
reviewed in Journal articles, working papers and Text books. The articles were searched through on
line web sites such as Emerald Insight, Science Direct, Willey online library, JSTOR etc., using key
words Ethical Banking, Value Based Banking, Financial Inclusion, Sustainable Development

Environmental Sustainability.
DISCUSSION

The literature reviewed demonstrate that there is a growing demand for an alternate banking model
which is based on values. Green (1989) was of the opinion that Banks are responsible to many, such
as customers, government, staff and the community. Banks have failed in certain responsibilities,
specially responsibility to community. There was growing demand from society for banks to exercise
caution. Civil society wants banks to be conscious about the impact of their lending on environment
and society (Barnes, 2009). Banks too have contributed to the degradation of the environment. it is
through their lending operations that banks can indirectly contribute to the environmental degradation
(Idowu, Filho, 2009). Banks are required to be vigilant about their banking operations as their lending
could have a negative impact of the environment (Thomson and Cowton, 2004) People were in search
of an alternative banking system that is based on values, which could also make a positive impact on
economy, society and environment. There were new set of banks emerging driven by not only
economic gains but societal and environmental gains too. These emerging banks have social and
environmental responsibilities and are called ethical Banks (San-Jose et al). The motives of ethical
banks are the triple bottom line planets, people and profit ((Tse, 2011). These emerging alternative
banks were keen in making a positive impact on people’s lives by engage in economically,

environmentally and socially sound projects (Weber & Remer 2011). The customers of Ethical Banks
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are driven by values. The depositors of Ethical banking are aware where their money is invested
(San-Jose et al. 2011). Some depositors, the socially minded people are agreeable to renounce part
of their returns for a socially beneficial result (Cornee & Szafars, 2014). Ethical banks are on the rise
due to irresponsibility displayed by the conventional banks. ((ljeoma, 2014; Rodriguez Gutierrez,
2013; Borgia, 2013). Banks were perceived as involving in unethical business by certain segment of
society. Fassin and Gosselin, 2011, Icke et al, (2011) were of the opinion that banking is viewed as
an unethical business. Banks involvement in morally unacceptable practices such as engage in high
risk lending and speculative business are not suitable (Brennan, 2003). In the process of pursuing their
economic objectives banks have neglected certain segments of society by excluding them from
enjoying banking services. Banks were requested by civil societies to engage all stakeholders to make
certain the financial inclusion of all societies (Schoenmaker &Werkhoven, 2012) Concepts such as
social justice and solidarity are not cared for by Conventional Banks (Karl,2015). In order to achieve
economic, environmental and societal performances a transparent, participatory system in banking is
required to allocate funds to identified areas (Barresi and Marisca, 2011). The Ethical banks works
for sustainability, transparency, diversity and inclusion which are recognized by values-based
banking. The success of Ethical banking in future depends on its acceptance by the new society the
millennials and generation Z. Boumphery (2012) identified that in 2012, half of the population was
under 30 years of age globally. Aspirations of Millennials and Generation Z are different to the
previous generations, Generation X and Baby Boomers. The Millennials are loyal to institutions that
offer lower fees, a good customer service and suitable product (Perry ,2015). As per the Deloitte
Global millennial survey (2019) ,42% of millennials said they have begun or deepened a business
relationship because they perceive a company’s products or services to have a positive impact on
society and/or the environment, and 36 percent started/deepened a relationship because they believed
a company was ethical. Millennials refrain from associating/buying brands that contravenes
environmental and guidelines ((Business Wire 2004). Millennials prefer to identify themselves with
organizations that makes a positive change in society, in their quest for making a difference in the
world (Jonson,2015). As Millennials too prefer banking which could make a positive impact to society
and environment and engage in ethical practices, the Ethical banking which fulfills these could be

the banking model for future.
CONCLUSION

The literature reviewed justifies that the existing conventional banking has failed in its
responsibilities towards certain stakeholders. In the process of pursuing for high financial returns it
is identified by some authors that banks have indirectly contributed to the degrading of environment

and also exclusion of certain segments of society from banking business. There is still an unbanked
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population. The morality of banking business also questioned. As some literature identified that
banks were involved in morally unacceptable practices. Civil society was increasingly demanding
banks to be more conscious about its lending which can cause degradation of environment and to
include all stakeholders in their operations to have financial inclusion of all societies. A participatory,
transparent banking system was required to achieve economic, environmental and societal success.
There was a need for Values based alternative banking model the Values based banking recognizes
four values which are sustainability, transparency, diversity and inclusion. Ethical banking was
emerging as an alternative banking model. Ethical banks work not only for financial gains but for
environmental and societal gains. Their objective is triple bottom line -the planet, people and profit.
The demand for ethical banking is on the rise due to the inefficiencies and irresponsibility of
conventional banks. The customers of ethical banks are driven by values and are concerned where,
on what their monies are invested. Ethical banking too has a set of values which includes sustainability,
transparency, diversity and inclusion. The majority present and future clientele of banks would be
millennials and Generation Z. As per literature they favour businesses which can make a positive
impact on societies, environment and engage in ethical practices. Millennials would prefer to identify
themselves with enterprises that make a positive change in society. As Ethical banking fulfills these
requirements, ethical banking will be accepted by millennials and Generation Z. It is therefore, can
be concluded that Ethical banking could be the future of banking. There have been many reaches
done on the subject of ethical banking in western part of the world. Few researches were found in
Asian context. The researchers were not able to find any research on the subject in Sri Lanka except
one research paper on Ethical banking, authored by the researchers themselves. Hence this research
paper fills this gap. Further research, it is recommended to examine these findings with empirical
data.

REFERENCES

Barbu, T.C., and I.A. Boitan. (2009). “The financial crisis's impact on ethical financial institutions”. Annals of the
University of Oradea, Economic Science Series, 18(3).

Baranes, A. (2009). “Towards sustainable and ethical finance”. Development, 52(3), pp 416- 420.

Barresi G., Marisca C. (2011)” Energy policy and environmental sustainability in regional development strategyl The
regional environmental energy plan in Sicily (PEARS)”, in Calabro, G. et al. (Ed.) Moving from crisis to
sustainability, FrancoAngeli, Milano, pp. 209- 217

Benedikter R. (2011) “Social Banking and Social Finance. Answers to the Economic Crisis”. Springer Briefs in Business.
New York;

Blundell-Wignall, A., Atkinson, P. E., & Roulet, C. (2012). “The business models of large interconnected banks and the

lessons of the financial crisis”. National Institute Economic Review, 221, R31-R43

1199



University of Sri Jayewardenepura

Borgia M.S., (2013) “The Social Report as a tool of ethical governance in cooperative banking” Megatrend Review, 10(3),
pp.139-154
Boumphery,S (2012)“Special Report;-The World’s youngest populations https://blog.euromonitor.com/special-report-

the-worlds-youngest-populations/ Retrieved16/09/2020
Brennan, L. (2003). Business Etiquette for the 21st Century, Piatkus , London

Chang, M.; Jang, H.B.; Li, Y.M.; Kim, D. (2017) “The Relationship between the Efficiency, Service Quality and

Customer Satisfaction for State-Owned Commercial Banks in China.” Sustainability 9, 2163.

Chatterjee, CH. & Lefcovitch, A. (2009). “Corporate social responsibility and banks”. Amicus Curiae, Issue 78

Cornée, S.; Szafarz, A. (2014) “Vive la Différence: Social Banks and Reciprocity in the Credit Market”. J. Bus. Ethics,
125, 361-380

Coulson, A.B. and Dixon, R. (1995), “Environmental risk and management strategy: the implications for financial
institutions”, International Journal of Bank Marketing, Vol. 13 No. 2, pp. 22.9.

Cowton, C.; Thompson, P. (2000) “Do codes make a difference? The case of bank lending and the environment.” J. Bus.

Ethics 24, pp165-178.

Cowton, C. J. (2002).” Integrity, responsibility and affinity: Three aspects of ethics in banking. Business Ethics” A
European Review, 11(4), pp 393-400.

Deloitte Global Millennial Survey, (2019) p 18
https://www2.deloitte.com/content/dam/Deloitte/global/Documents/About-Deloitte/deloitte- (2019)-

millennial-survey.pdf-Retrived on 21/09/20

Eisingerich, A. B., Rubera, G., Seifer, M., & Bhardwaj, G. (2011). “Doing Good and Doing Better despite Negative
Information? The Role of Corporate Social Responsibility in Consumer Restistance to Negative Information”.
MIT Sloan Management Review, 14 (1), pp. 60-75.

Fassin, Y. & Gosselin, D. (2011). “The Collapse of a European Bank in the Financial Crisis: An Analysis from stake
holder and ethical perspective” .Journal of Business Ethics volume 102, pp 169-191

Freestone, O. M., & Goldrick, P. J. (2008).” Motivations of the Ethical Consumer”. Journal of Business Ethics, 79, pp.
445-467.

Fry, R (2015) “Millennials are the largest generation in the U.S. labor force” https://www.pewresearch.org/fact-
tank/2018/04/11/millennials-largest-generation-us-labor- force/ -Retrieved 16/09/2020

Gardiner, S., Grace, D., & King, C. (2015). “Is the domestic holiday a thing of the past? Understanding baby boomer,
Generation X, and Generation Y perceptions and attitude to domestic and international holidays.” Journal of
Vacation Marketing, 54, pp1-15

Gay, D. A., Lynxwiler, J. P., & Smith, P. (2015, August 25).” Religiosity, spirituality, and attitudes towards same-sex
marriage: A cross-sectional cohort comparison”. Sage 128 Open, pp1-14

Gorman, P., Nelson, T., & Glassman, A. (2004). “The Millennial generation: A strategic opportunity”. Organizational
Analysis, 12(3), pp 255-270.

Graafland, J., J. & Van De Ven, B. W. (2011). “The Credit Crisis and the Moral Responsibility of Professionals in
Finance”. Journal of Business Ethics. Springer. No. 103, pp. 605-619.

Granville, J. (2014) “. Blank cheques and balances: Origins of the global debtocracy”. Millennium: Journal of
International Studies, 42, pp 918-926.

1200



17" International Conference on Business Management

Green, C. F. (1989). “Business ethics in banking”. Journal of Business Ethics, 8(8), pp 631- 634.
Icke, B., T., Caliscan, E. N., Ayturk, Y. (2011). “An Empirical Research of

Ethical Banking in Turkey. Journal of Modern Accounting and Auditing”, 7(3), pp. 289-304.

Idowu S. O. Filho, W. L. (eds.) (2009): “Professionals’ Perspectives of Corporate Social Responsibility”. DOI 10.1007/978—
3-642-02630-0_8

ljeoma N.B. (2014)” The Effect of Creative Accounting on the Nigerian Banking Industry” International Journal of
Management Studies and Research, 2(10), pp. 13-21

Jeucken, M. (2001), Sustainable Finance and Banking, The financial sector and the future of the plane, Earthscan
Publications. UK

Johnson, M. (2015, March). “ Stop talking about work/life balance! TEQ and the millennial generation”. Workforce
Solutions Review.” pp 4-7

Karl, M. (2015) “Are ethical and social banks less risky? Evidence from a new dataset” Work Package 602 MS219 "Best
Paper Award 11" Working Paper no 96. For Europa.

Karl M (2016). “Are ethical and social banks less risky? Evidence from a new dataset”. WW WforEurope Working Paper,
n° 96, WWWforEurope. Vienna.

Koeller, M. (2012). “From Baby Boomers to Generation Y Millennials: Ideas on how professors might structure classes

for this media conscious generation” Journal of Higher Education Theory and Practice, 12, pp 77-82

KPMG meet the Millennials (2017) KPMG International p 4
https://home.kpma/content/dam/kpma/uk/pdf/2017/04/Meet-the-Millennials Retrieved on 24/09/2020
KPMG meet the Millennials (2017) KPMG International p 17

https://home.kpmag/content/dam/kpmg/uk/pdf/2017/04/Meet-the-Millennials Retrieved on 224/09/20
Lancaster, L., & Stillman, D. (2002). When generations collide: Who they are, why they clash. How to solve the

generational puzzle at work: Collins Business. New York Lyons, S. T., Ng, E. S., & Schweitzer, L. (2014).
“Changing demographics and the - shifting nature of careers: Implications for research and human resource
development” Human Resource Development Review, 13, pp 181-206.

Mantel, S., (2005). “Choice or Perception: How affect influences ethical choices among sales people” Journal of Personal
Selling & Sales Management, 25(1), pp. 43-55

Panitch, L., & Gindin, S. (2014) “Prelude to the crisis: The US Treasury, financial markets and failure containment.”
Critical Sociology, 40,781-793

Paulet, E., M. Parnaudeau, and F. Relano. (2015). “Banking with Ethics: Strategic Moves and Structural Changes of the
Banking Industry in the Aftermath of the Subprime Mortgage Crisis.” Journal of Business Ethics 131 (1): pp
199-207

Pedrini, M., V. Langella, and V. Bramanti.( 2014). “Review of impact assessment methodologies for ethical finance.”
FEBEA, ISB (Institute for Social Banking), ALTIS Graduate School Business and Society Universita Cattolica
del Sacro Cuore.

Pulejo, L., C. Marisca, and N. Rappazzo. (2015). “Social Reporting in European Ethical Banks: A Comparative Study.”
International Journal of Managerial Studies and Research 3 (6): pp 196-202.

Relano, F. (2008) “From sustainable finance to ethical banking.” Transformations in Business & Economics 7 (3): pp

123-131.

1201



University of Sri Jayewardenepura

Rodriguez Gutiérrez P (2013), “Transparency in social disclosure in financial institutions through Spanish CSR reports
in the context of crisis’’ Universia Business Review, 38(2), pp 84-10

Rose, P.S. (2002). Commercial Bank Management. New York: The McGraw — Hill Companies

Ruiz, L.S.; Retolaza, J.L. (2007) Analisis comparativa de la Banca Etica con la Banca Tradicional: Identificacion de
indicadores. En Conocimiento, Innovaciony Emprendedores: Camino al Futuro; Ayala Calvo, J.C., Ed.;
Universidad de Rioja: Logrofio, Spain, pp. 1104— 1118.

San-José L, Retolaza JL, Gutierrez-Goiria J (2011) “Are Ethical Banks Different? A Comparative Analysis Using the
Radical Affinity Index”. J Bus Ethics.; 100:151-173.

Schoenmaker, D., & Werkhoven, D. (2012). “What is the appropriate size of the banking system?”” Duisenberg School
of Finance Policy Paper Series, No. 28. October.

Schwepker, C. & Good, D., (2010) “Transformational Leadership and its Impact on Sales Forces Moral Judgement”.
Journal of Personal Selling & Sales Management, 30(4), pp. 299- 317.

Smith, B. (2011). “Who shall lead us? How cultural values and ethical ideologies guide young marketers’ evaluations of
the transformational manager—leader”. Journal of Business Ethics. doi:10. 1007/s10551-010-0701-0).

Surroca, J.; Tribo, J.A.; Waddock, S (2010) “Corporate Responsibility and Financial Performance: The Role of Intangible
Resources”. Strategic Management Journal. J31, pp 463-490.

Thompson, P, & Cowton, C. J. (2004) “Bringing the environment into bank lending: Implications for environmental

reporting” The British Accounting Review, 36, pp197-218.

Tischer D, Remer S (2016). Growing Social Banking Through (Business) Associations. In Routledge Handbook of Social
and Sustainable Finance: Othmar M Lehner, Abingdon, UK; pp480-498.

Tse, T. (2011). *“ Shareholder and stakeholder theory: After the financial crisis”. Qualitative Research in Financial
Markets, 3(1), pp 51-63.

Twenge, J. M., Freeman, E. C., & Campbell, K. W. (2012). “Generational Differences in Young Adults' Life Goals,
Concern for others assn. Civic Orientation” 1966- 2009. Journal of Personality and Social Psychology, 102 (5),
pp. 1045-1062.

Weber, O.; Remer (2011) S. Social Banks and the Future of Sustainable Finance; Routledge: London, UK, ISBN 978-
11-368-0445-8.

1202



