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Abstract 

Taste is perceivable in various ways by different people due to their socio-

cultural and economic backgrounds. Particularly, taste in the built 

environment is predominantly associated with the living, working, or 

visual experiencing a building. This paper investigates the influence of 

socio-cultural and economic factors on the development of architectural 

taste. The main objective of the study is to identify and examine the 

influence of socio-cultural and economic factors on the formation of taste 

in the built environment.  

 

The methodology adopted for the study is a comprehensive review and 

content analysis of existing literature on the subject.  The combination of 

statistical data and qualitative insights from studies already conducted 

relevant to Aesthetic taste and Architectural taste were considered as the 

main sources of information. Conclusions were developed through 

scrutinizing and critically analyzing the gathered data and information. 

The study clearly shows that the socio-cultural factors such as social class, 

religion, education, occupation and place of residence, demographic 

factors such as sex, age, and economic factors such as financial status and 
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demand are related to the issue making different levels of influences on 

architectural taste. Based on the main findings of the study, it is 

recommended that architects and policymakers should pay attention to the 

socio-cultural, economic as well as demographic factors of the occupants 

to achieve residential satisfaction in real estate development.  

Keywords: Socio-Cultural factors, Economic factors, Architectural taste, 

Real Estate Development. 

 

1. INTRODUCTION 

The aesthetic preferences or taste is affected by many factors. The 

influencing process on aesthetic judgments has been studied from different 

standpoints such as evolutionary, historical, cultural, educational, 

cognitive, biological, individual, personality, emotional and 

situational(Jacobsen, 2006, 2010). The studies also include individual 

characteristics such as age, sex, and level of education. Taste change with 

the development of knowledge and capabilities. It is affected by social 

emotions, beliefs, and values (Tekel et al., 2016).  

 

The objective of this paper is to identify and understand the impact of 

specific socio-cultural and economic factors on architectural taste. The 

study focused on attention specifically on real estate developments.  

In seeking to extend the reach of sociological research beyond this 

relational account, this paper investigates how taste is affected so radically 

by Socio-cultural and economic factors regarding Real Estate 

Development. 

 

2. METHODOLOGY 

The research methodology developed was a mixed approach involving an 

analysis of secondary sources. The literature includes academic works 

such as online journals, databases, reports, research articles, and books. 

The mixed approach allowed in combining both qualitative and 

quantitative methods in the research. This strategy addresses some 

limitations in contrast to single methodology research (Creswell & Clark, 

2017). Hence, this approach has contributed to this study by strengthening 

it by making the finding more reliable. (Hesse-Bieber, 2010). 

Furthermore, the mixed methodology allowed a range of finding to be 
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drawn together (Gravetter & Forzano, 2011).  This is important because 

of the lack of resources available for the study. A primary, on-location 

study on the influence of socio-cultural and economic factors on 

architectural taste about real estate developments over a long period would 

not be possible.  

 

Only the literature based on empirical studies were indented as sources of 

information for data. The combination of statistical records and qualitative 

insights from research studies in the area relevant to aesthetic taste and 

architectural taste.  Initially, around 50 existing literature sources were 

identified as relevant to the study. The screening of all identified 

preliminary literature based on the comprehensiveness, intensity, and 

contribution leading to effective conclusions on lead to a selection of 

academic articles as case studies for this study. 

 

Architectural Taste 

Two meanings of taste have been derived in philosophical aesthetics: a 

sense of recognizing different aesthetic properties, and a metaphor for an 

immediate pleasure connected to judgment (Townsend, 2001; Cohen, 

2004 as cited in Kwon, 2007). No matter taste is perceived in different 

ways, it is indeed a part of life that is personal and pleasurable. Expressing 

tastes of styles as well as discerning taste in architecture is not simple. 

However, it does not imply that taste is killed by modernism (Oppong & 

Solomon, 2014). The idea presented by Scott where architecture exists on 

unrelated habits or half-truth could be accepted when analyzing the above 

notions. The justification for this is that no design should be completely 

rejected or no design should be completely accepted. Therefore, the 

judgment of a design is given in between. It is understood that the idea of 

taste is grasped with the basis of judgment too. For instance, the perception 

or the imagination of a designed model of a house is not similar to the 

actual house where people live. Simply, the observation is different than 

the experience. Imani and Zafarmandi also supported the idea that this 

judgment will not be the same. It depends on the type or style of 

construction. Based on the function or classification, Architecture can be 

considered as great or good or average or ordinary or bad. The observation 
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of the building should also be done with visual sense and qualities such as 

shape, size, and decorations to make it more attractive(2017). 

 

Criteria for taste depends on interest, attractiveness, pleasure (Guiton, 

2012), or creativity. However, the question is that how we judge or choose 

one design or construction from many options. Irrespective of the aspect 

of art and functioning, something is beyond the images produced in 

someone’s mind. Therefore, various factors could affect judgment except 

for quality or visual perception (Scruton, 2009; Saunders, 1999). Taking 

this into consideration, it can be identified that taste is something far 

beyond pleasure, satisfaction, or attractiveness. Some other factors such as 

the experience of living in the building, education, architectural 

knowledge, morality, different religious beliefs, and political views are 

playing a role in influencing the taste related to architecture (Scruton, 

2009). Evaluation of architecture comprises of awareness, design factors, 

and flexibility. Hence, choice, judgment, and evaluation surfaced two-

folded in terms of architectural taste. In terms of aesthetics, the valley of 

art depends on visual delighting, evaluating, and criticizing. Even though 

the process is realistic and reasonable, practicing it is not easy(Imani & 

Zafarmandi, 2017). Taste in architecture was governed by the rule of taste. 

Since it was unattainable, building against the rule was considered bad 

practice(Watkin, 1984). 

 

Factors which influence architectural taste 

Bourdieu’s theories of the distinction of taste are identical and noticeable 

in almost every field and class in society (2002). These surpass freedom, 

individuality, and society into thoughts, perceptions, expression, and 

actions (Bourdieu, 1992). They were not extensively applied in the field 

of architecture since architecture was considered as a highly intellectual 

discipline according to the belief of Bourdieu (Rooksby, 2017) but he 

studied space. While it was argued that the distinction changes over time 

according to the formally maintained aesthetic standards in operation. For 

instance, buildings such as museums and theatres subject to change with 

the level of education and practice. Social classifications in cultural 

settings cannot be glued to the stratification of taste whether it is good and 

bad, whether it is high and low goes beyond differences. This may be 
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because the same person hold tastes for various kind of aesthetic elements 

or artistic objects (Korsmeyer, 1976). Bourdieu’s suggestion that modern 

tastes crave for architecture is fairly realistic although he was concise by 

the means of architecture. In the aesthetic nature it could not be neglected 

(Bourdieu, 1984). However, the social class-distinction of highbrow, 

middlebrow, and lowbrow should not be the only concern. As Le 

Corbusier; a pioneer of modern architecture stated “architecture is of 

morality; lack of truth is intolerable, we perish in untruth” and the 

importance of taste in different people in generating sustainable 

architecture and planning has been emphasized by Le Corbusier’s 

Chandigarh (1925). Although he attempted to create a policy taste in 

Chandigarh, called the “Statutes of the Land”, it was very prescriptive. 

Therefore, it was inevitably failed as it was overly non-consultative and 

imposing. Excessive powers to “the Chief Architect” was given by the 

Statutes of the City of Chandigarh(Chandigarh College of Architecture, 

2002). Le Corbusier was unsuccessful in realizing that a house is a 

demonstration of personal taste. Conversely, it is an architectural 

representation of personal status and personal obsession. Similarly, it is 

considered to be a significant sociological statement and therefore it 

cannot disregard easily (Bhatia, 1994). With all the undetermined and 

ambiguous discoveries, none of the architectural theoreticians as well as 

the theories was successful in the attempt to come clear in terms of taste. 

The same idea has been interpreted by Bernard Tschumi (1994), Oppong 

and Solomon (2014) while stating that trying to experience pleasure in 

architecture was debauched. All the concept of taste is inevitably 

important in architecture while taste and beauty are fleeting and exclusive. 

Information from sociological and cultural settings is demanded by taste 

since there are causal relationships between tastes and sociological 

settings. Similarly, the cultural context also plays a vital role, as the taste 

is affected by social construction of denotations in a particular language. 

 

Socio-Cultural Factors 

Perspectives of the conventional design of architects could be enriched by 

the awareness of social and cultural determinants. It would also support 

sustainable and ecological development considering that this is reflected 

in the conceptualization of housing design(Perkins et al., 2002). Designing 
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of the dwelling unit and the settlement is affected by socio-cultural 

characteristics and the lifestyle of the residents (Oren 1996 as cited in 

Gopinath & Kulkarni, 2014). Since architecture has emerged as a social 

phenomenon of culture and a reflection of thoughts of humans along with 

space, aesthetics, and culture of different societies, architecture is 

considered to be proportional to the changes in the arenas of life and art. 

Similarly, the culture and art were reflected in the architectural style of 

each (Khalilifar, et al., 2013 as cited in Askarizad, 2019). Social capital is 

considered as the combination of the actual or possible resources 

connected to the tenure of a network of innovative relationships that are 

durable and simply understood as connections. In terms of collection, it is 

when support is given to members of a group with mutual relationships 

(Bourdieu, 1984). Associations, common values, and understandings that 

affect people to work together are referred to as social capital. And these 

relationships among persons affect and influence skills, values, norms, 

taste, and behavior. Under this definition, several sub connections of social 

capital can be identified such as social class, religion/beliefs, Age, and 

Sex, which vary among these groups and Architectural taste is affected by 

these factors which are further discussed. 

 

Social class 

Bourdieu writes that social class is not defined by a property nor by a 

collection or chain of properties such as sex, age, social or ethnic origin, 

and income. Social class is defined by the structure of relations between 

all the relevant properties which give a value and to the effects they apply 

(Bourdieu, 1984). He did not explain which “structures of relations” or 

what properties to be used in classes. Therefore, it is not informative in 

invoking relations among them (Riley, 2017). 

 

The social commonality is a component of the perception of taste. 

However, the commonality which is not conceptual lies far beyond first-

hand components utilizing the assumption of common sense. “Sensus 

Communis,” explained by Kant conveys the idea of a communal sense.  

Judgment is not merely actual which is subjective and also link to the 

judgment of others. Mostly, the matter is that the representational or the 

abstract state derived from the limitations depends on our judgments such 
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as attending exclusively to the formal individualities of his representation 

and sensation. Sensus communis is supported from probability, not from 

reality (1952). According to Bourdieu, 0aesthetic taste was designated as 

highbrow (dominant class), lowbrow (low ebb of the cultural or economic 

culture which is the popular taste), and middlebrow (middle class). 

Aesthetic importance is not claimed in this designation since habits are 

only a representation of the real taste. He further argues that this 

designation is not constant as it changes through education and practice 

along with formal aesthetic standards operationalized through objects 

(Bourdieu, 1990 as cited in Oppong & Solomon, 2014). High social status 

is affirmed by the dominant classes using the cultural forms sacred by 

institutions where they possess authority. Legitimate cultures are formed 

by socialization and education while popular or illegitimate cultures are 

formed by repugnance. For example, cosmetics, clothing as well as home 

decorations pave the path to experience and uphold a rank in social 

space(Bourdieu, 1984). According to the general notion of Bourdieu, a 

“taste for freedom” expressed in its aestheticizing and detached 

relationship to culture is possessed by the dominant class, defined loosely 

as consisting of those high in cultural and economic capital. The 

dominated class, a “taste for necessity” implied in an attachment to 

concrete and tangible objects is possessed by those low in total capital 

(Swartz, 1997, as cited in Riley, 2017). Bourdieu believes that “taste” is 

the means of identifying class distinction. He argues that these differences 

are most obvious in everyday routine. Choices such as the taste of food, 

furniture, clothing, etc. are representatives of pure taste. For example, 

children of a lower social status like “plentiful and good” meals while 

those of higher status go for “original and exotic” (Rahimi & Bose, 2018). 

 

Social class and Architectural taste 

After Modernity in the Sri Lankan context, unlike Europe, the majority of 

designs were transferred to vernacular built tradition. A fusion of 

vernacular and grand design tradition was adopted by the hybrid elite in 

Sri Lanka, about privileged socio-political and economic status related to 

global trends. The cultural identity of Sri Lankans was represented by the 

architectural tradition. As well as elite housing types of the colonial period 

were replaced by Neo-regionalism; Modern Regional Architecture for the 
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Tropic. Newly formed modern architecture was a result of the 

transformation of the taste of people representing the elite stratum. To 

receive public acceptance, the elite domestic realm became the 

steppingstone for the established tradition. The tradition that pioneered the 

notion of the nation was used by the masse which was artificially 

epitomized to acquire a degree of familiarity into the Neo-regional 

equation, colonial architectural traditions, and also the Modernist avant-

garde (Wijetunga, 2015). 

 

Religious practices / beliefs  

Taste is far more than the pleasure and satisfaction since some factors such 

as architectural knowledge, education, and experience of living in the 

building are connected with morality, religious beliefs, and political views 

(Scruton, 2009). Religious beliefs differ from one religion to another. 

Rituals are symbolic and recurring behaviors performed in the same way 

and order overtime (Rook, 1985). These religious values assist in 

what/when/which to consume. A relationship between religious values 

and reciprocity (Graham & Haidt, 2010), volunteerism(Penner et al., 

2005), self-control (McCullough & Willoughby, 2009), and giving (Peifer, 

2007) were found by previous researches. Religious values define what 

kinds of consumption behaviors are accepted and not is along with a sense 

of need to belong, identification, and affiliation (Ysseldyk et al., 2010). It 

was established that behaviors aimed at restoring self-esteem (Leary & 

Baumeister, 2000) including consumption behaviors having membership 

with a social group can be triggered by social exclusion (Mead et al., 

2011). While art is affected by religion, it is believed that religion is 

affected by art too. Over the years, the human taste is affected by religion. 

The set values, beliefs, and doctrines that guide the behavior of people in 

a group are referred to as Religion. These values and beliefs as set by a 

religious group have an impact on the demand and consumption behavior 

of people. Therefore, religion was found to have an impact on consumer 

behavior by influencing seasonal demand for commodities. In many 

religions, there are occasions and events that believers partake (Daas, 

2019). 
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Religious practices/beliefs and Architectural taste 

Religion/beliefs play a major role in aesthetic judgment/taste from olden 

times. Not only in religious places but even the dwellings of ordinary 

people are influenced by their religion/beliefs. The architecture of the 

Maurya and Sunga period was processed connected with natural beauty 

representing animal and botanical style (Figure 1). For instance, the early 

capitals reproduced by Percy Brown showcase the attitudes towards the 

natural beauty of the Buddhists. Each pillar was decorated with a 

complicated group of horses, elephants, lions, floral and foliate designs. 

They resemble the motifs of the pillars in the mansions of heaven which 

were created by merit that had been collected in the previous life such as 

planted trees and made gardens in this world. This is true for the eco-

philosophy of Buddhist art and there is a network of environmental 

components interrelated with each other based on the cause and 

relationship. The individual sees the things surrounding him where he 

stands on. Those may be things near or far away. Life organs touch them. 

Then he views his surroundings. Early Buddhists were often close to 

nature. Environmental attitudes disclosed in art products have come 

naturally with his philosophy of 

life(Jayawardena, 2015). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: Lion capital of the 

pillar erected by Ashoka at 

Sarnath, c. 250 BCE / 

Archaeological Museum of 

Sarnath. 

Source: Artibus Asiae by Amy 

Mcnair and  Anne McGannon 

(2014) 
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Age 

Human taste is rather unstable at all stages of life: aesthetic preferences 

are quite unstable in early childhood; become increasingly stable in young 

adulthood, and then gradually become less stable in later adulthood. The 

popular impression that young adults are fickle while children and older 

adults are set in their ways and results are consistent with the idea that 

human aesthetics is rooted in cognitive control. As it suggested an inverted 

U-shaped relationship with age: aesthetic stability tends to increase with 

age until early adulthood, where it begins to decreases gradually until the 

end of life (Pugach et al., 2017). 

 

Age and Architectural taste 

Architectural taste varies with the age. When designing specific buildings 

such as kindergarten, school, elderly home, universities, etc. different 

approaches are used since architectural taste is different in each stage of 

life. The use of visual tools like the color is important to create 

psychological relief for children. The color scheme and the interior design 

of the children’s living surroundings are very effective in their morale and 

relief psychological them. According to the child's development and its 

different needs in different age periods, the child space must be designed 

in such a way that meets the spiritual and physical needs of the child and 

helps the growth and creativity of him/her(Ghasemabad and Sharifabad, 

2017). It is hard to identify the child’s taste as illegitimate or legitimate, 

but a child’s aesthetic preferences are highly considered when designing a 

space for children. Creating innovative ideas, but also researching and 

recognizing user needs, reliable, knowledge-based co-creation and co-

designing with local communities, educating and persuading to new 

solutions are the architect’s main roles and tasks in the context of 

contemporary challenges of the architecture of elderly-friendly sustainable 

smart cities. In regards to the aesthetics and appearance of buildings and 

urban space in a smart city friendly to seniors, solutions for wayfinding 

issues are ‘urban functions-characteristic and easy to recognize; automatic 

signaling informing about the location of, e.g., the entrance zone; cleaning 

up visual information, in particular from advertising; a clear description of 

streets and districts; identification of individual residential buildings, 

color-coded staircases and building entrances; murals—characteristic and 
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acceptable’. And also the need ‘to keep the spaces open, to maintain 

private and semi-private areas; to use calm colors; bright, well-lit rooms; 

natural materials, cozy interiors, and balconies, and to use balustrades that 

give a sense of security, not fear.’ All in all, the ideas were very 

conservative, already known and rather ordinary. More innovative ideas 

such ideas as: ‘personalized building facade-automatic signaling sensors; 

goggles-lenses that allow you to adjust the style of the facade to your taste; 

a paint that changes color; changing eco-facades made of Nanorobots’ also 

can be implemented (Tymkiewicz, 2019). 

 

Sex 

Sex is ‘one of the most powerful classifications’ for Bourdieu and that he 

chooses his early ethnography in Algeria for inclusion in his Masculine 

Domination(2002), as among the Kabylia at this time there existed 

‘practically no other form of social differentiation. For Bourdieu, it is the 

social construction of femininity and masculinity that first ‘shapes the 

body, defines how it is perceived and thus determines an individual’s 

identity (Krais, 2006). The opposition between male and female is realized 

in posture, in the gestures and movements of the body (Bourdieu, 1999 as 

cited in UKEssays, n.d.). 

 

Architectural tasteA significant relationship between sex and the extent 

of visual-spatial elements has been found in this research. Apart from that, 

a significant difference between the perceptions of different visual 

elements was found. According to the findings, the percentage that women 

expressed regarding the identification of individual’s taste in architecture 

concerning personality and social behavior showed that 55 % to a very 

high level, 54 % to a high level, 46 % to a medium level, 10 % to a low 

level, and 13 % to a very low level can identify individuals taste 

concerning space architecture through their personality and social conduct 

(figure 2) (Lelhaj & Moosavi, 2015). 

 

 

 

 

Figure 2: Women’s view regarding identification of an individual’s 

architectural taste through personality and social behavior 

Source: Considering the Effect of Sex on women’s Understanding 

of Architectural Spaces by Lelhaj and Moosavi (2014) 
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Sex and Education 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

According to the differentiation of Bourdieu, cultural competence can be 

differentiated between inherited capitals which refers to the social origin 

along with acquired capital which refers to education. Important sites of 

cultural capital were listed as formal education, social origin, and adult 

experience. Social origin intends to nurture that affects primary 

socialization. Some of the factors associated with social origin are 

clothing, food, and furniture. In addition to the sites of Bourdieu, 

education, and occupation of the participant and father were considered as 

indicators of family nurture by Holt to rate cultural capital (Bourdieu, 

1984). 

 

Not only differences in cultural consumption between classes and groups 

with different cultural capital, but also the route of cultural capital forming 

social origin and educational capital were demonstrated by Bourdieu 

(1984) Taste is influenced by the social environment where a person is 

brought up. As an addition to the points stressed out by Bourdieu, Holt 

(1998) was able to list down some cultural influences in the social 

environment such as the nurture of people who belongs to well-educated 

parents where cultural skills are required in their occupations, 

relationships with the members of families who are alike as well as the 
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educational background which entice cultural elites. At the same time, 

knowledge and skills of abstract thinking and communication with the 

symbolic creations are some of the areas where attention should be drawn 

to when considering “taste” in an architectural setting (Kwon, 2007). 

Aesthetical perception differed as it hanged from person to person, that 

aesthetical perception differed with education and training, the cultural 

environment where the person subsequently lived and it would succeed by 

being able to raise individuals whose aesthetical perceptions were strong 

and different, from the aesthetic training provided from childhood (Gökay 

& Demir, 2006). Much more was gained with education and training. 

Besides, culture and environment affect the aesthetic liking level of 

humans (Wang & Ishizaki, 2002). The variables of the factors that were 

determinative in the aesthetic values were distinguished, not only in 

different cultures but even in the same cultural environment. The main 

reason for this difference is “education” because one of the most important 

elements for determining the liking judgment is education, especially 

aesthetic education that it is a prerequisite for understanding art and its 

assessment (Göğebakan, 2012). 

 

Education and Architectural Taste 

A study was conducted by Tekel et al., (2016) to examine the opinion of 

viewers on aesthetic judgment related to individual feeling. Carefully 

chosen samples were composed. The first group comprised African 

professionals such as architects, urban designers, and planners as well as 

laypersons who were aware of African culture and design elements. And 

the other group was composed of Turkish architects and laypersons who 
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were not aware of African culture and design elements. According to the 

results (Figure 3), differences in liking rates between African and Turkish 

Participants were established. The group of Africans was more impressed 

by symbolic structures, their cultural effects than the Turkish participants. 

However, after the Turkish Participants were informed deeply, they were 

also impressed too. Their aesthetic liking rates increased with the 

appealing of judgment levels of the group of Africans. It has been found 

that the understanding of desired actual meaning related to the cultural 

differences and symbols in structures affect aesthetic judgment. Further, it 

was suggested that culture is the most important factor contributing to 

aesthetic judgments. Consequently, aesthetic judgment is depended on the 

result of the interaction of subjects-objects and the person’s feelings as 

well as the culture. The findings obtained by the study assumed that the 

opinion that there should be changes in the aesthetical judgment when the 

level of knowledge is increased. 

 

 

 

Figure 3: Differences in aesthetic evaluation before and after giving introductive 

information about structure 

Source: The Role of Symbolic Architecture on Aesthetic Judgment: A Cross-

cultural Investigation on the Perception of African “Calabash” by Tekel, 

Akbarishahabi, Yildrim, Bande, (2016) 
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Occupation/Profession 

Occupation is related to consumption, habits, and indicators of 

dispositions inconsistent with Bourdieu’s most perceptive interlocutors. 

Very little evidence has been demonstrated by Bourdieu to prove that 

different classes as specified by differential possession of economic and 

cultural capital result in different habitus. 

 

Occupation/Profession and Architectural Taste 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

There are not any directly related studies conducted about the occupational 

relationship with architectural taste. (Fawcett et al., 2008). discusses 

Architectural preferences of Architects and the public. The survey findings 

are consistent with the proposition that the three attributes used for the 

definition of design types can be ranked from “basic” (roof shape) to 

“complex” (architectural character), with the basic attribute being most 

important in the preferences of laypersons/users, and the complex attribute 

most important to the connoisseurs/architects. This pattern (Figure 4) is 

evident in a chart showing the relative weighting of the three attributes by 

Figure 4: Relative Weight Attached to the Basic and 

Complex 

Source: Reconciling the Architectural Preferences of 

Architects and the Public by Fawcett, Ellingham, and 

Platt, (2008) 
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the participant groups. The survey images were intuitively classified as 

“weak” and “strong” concerning the attribute “architectural character” by 

architecturally trained researchers who did not participate in the survey. 

Although the survey showed that this attribute was very important to the 

preferences of architects, it did not explain what gives a building a strong 

architectural character. The explanation may be unnecessary: de facto it is 

whatever is esteemed at a point in time by the architectural profession. 

However, the lack of an explicit definition hinders communication 

between architects and the rest of the world. 

  

Place of Residence 

Relationships involving the variable & place of residence manifest not 

only the effect of cultural supply, linked to the density of objectified 

cultural capital and so to the objective opportunities for cultural 

consumption and the related reinforcement of the aspiration to consume, 

but also all the effects of the unequal spatial distribution of properties and 

their owners (e.g., possessors of high educational capital) (Bourdieu, 

1984). When observed in the light of the residential area, degrees of the 

legitimacy of taste are evident in all occupational groups (Figure5). 

Legitimate taste is in general associated with living in cities, especially 

city centers. Legitimate taste is lowest amongst those living in rural areas. 

This strong difference between residential areas, however, is strongest 

amongst those in the professional-executive group; amongst workers, the 

residential area does not matter very much. One could imagine that this is 

related to the fact that the professional executive classes living in rural 

areas are agricultural and small-scale entrepreneurs more often than their 

urban counterparts, while the professional-executive group in bigger cities 

is dominated by high ranking civil servants, business management, and so 

on. This shows clearly the roughness of the variable measuring 
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occupational category: In the end, the categories are formed internally by 

rather heterogeneous professions. Interestingly, in the distribution of 

illegitimate taste in light of residential area, the professional-executive 

class does not seem to differ from other groups in the same way: In all 

occupational groups illegitimate taste is slightly more common in rural 

areas than in urban areas (Gronow et al., 2016). 

 

Place of Residence and Architectural Taste 

According to the findings of the study conducted by Rostami and Shalheh 

(2018), the new architecture of buildings and the physical layout results in 

alienation and lack of participation of indigenous people in designs. 

Appropriate settlements were required according to the ideas of 

researchers where happiness and perfection are achieved by humans as 

Figure 5: The three legitimacy related tastes according to area of residence and 

occupational class (means) 

Source: Legitimacy of taste and "good" taste by Gronow, Purhonen, & Heikkilä 

(2016) 
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they believe that life, build, grow, and develop are synonyms. Similarly, 

urban architecture is imitated and influenced by rustic architecture without 

following the norms and customs of rural culture. This leads to visual 

confusion and lack of coordination housing with his floor and also causes 

creation the of social, cultural, ecological, and economic damage. 

Buildings constructed by the Housing Foundation has nothing to do with 

rural life, although the strength of buildings and compliance with health 

care has been causing some satisfaction. But cultural factors, economic 

factors, lack of comfort due to new housing conflict with their beliefs, lack 

of harmony with the environment and local architecture, eliminating many 

components in new housing spaces. The attention to vernacular 

architecture is effective in increasing the quality of physical construction. 

As suggested by the village residents, security, dependency of residents to 

the village, tradition, and culture of the region, have most affected by the 

persistence of residents in the village and their consent (2018). 

 

Economic Factors 

Age, gender, educational level, tenure status, and household income are 

identified as factors that influence participation in housing management 

(Yau, 2011 as cited in Fakere et al., 2017). Tenure status and income level 

influence residents; participation in community-led infrastructure 

development (Bremer & Bhuiyan, 2014). It is possible to convert 

Economic capital into money, manifest in family income and wealth 

(Akerhielm, Berger, Hooker, and; Wise, 1998; Ellwood and; Kane, 2000; 

Orr, 2003; Paulsen and; St. John, 2002 as cited in Ra, 2011). Under the 

classification done by (Throsby, 1999) from the economic perspective he 

discussed physical capital (the stock of real goods), human capital, natural 

capital, and cultural capital. Gary Becker further extended that human 

capital can be acquired by investments in education, learning training, or 

practicing. Consumer knowledge was utilized as human capital. An 

alternative interpretation of consumer behavior was provided in the 

lifestyle analysis of Holt (1998). Additionally, Ratchford (2001) insisted 

that consumers are disposed to keep a tight rein on consumption areas that 

they are specialized in since it is more efficient, and cheaper. Economic 

capital is defined by material assets which can be converted to money 

immediately and straight and it can be in the form of property rights 
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including all types of material resources such as financial resources, lands, 

and properties owned (Bourdieu, 1984). The movement in the direction of 

artistic autonomy rapidly increased due to the Industrial Revolution and 

the Romantic reaction. The mass production via quasi-industrial methods 

such as the serialized story contributed to the development of authentic 

cultural industry under the extension of the public as a result of the 

development of primary education. Hence, this transformed new classes 

into consumers of culture. The development of the system of cultural 

production is followed by a process of differentiation caused by the 

diversity of the public at which the products are aimed by different 

categories of producers. Symbolic goods are two-faced such as 

commodities and symbolic objects. Although the economic sanction can 

act to reinforce their cultural consecration, the commercial value and 

cultural value specifically remain relatively independent (Bourdieu, 

1984). The relations between habitus and practice are explained by 

Bourdieu’s sociological understanding of taste. Consumption daily such 

as picking out food, clothes, hobbies, music, and painting has been taken 

into account as practice and taste which is a function of habitus (Swartz, 

1998). Pointing to two types of consequences of habitus which are 

adaptation and distinction, the taste is considered to be function of habitus. 

Quite the reverse, practices often could be seen as a functional adaptation 

to the requirements of objective economic conditions. Those necessities or 

requirements are converted into a virtue by Habitus (Bourdieu, 1984). 

Economic and social inequality is legitimized in habitus providing a 

practical of the fundamental conditions of existence, (Swartz, 1998). 

Bourdieu’s concept is based on tastes or preferences. Preferences are 

expressed as specific attributes of the various societal participants that 

both unite and differentiate regarding any specific phenomenon, such as a 

market for art production, where the market can be considered from a 

consumer or a producer perspective (Bourdieu 1979/2004; Bourdieu 1992; 

Bourdieu 1996 as cited in Vigerland & Borg, 2018). As per Bourdieu  

(1984), the taste is organized by habitus with the idea formed by the 

conditions of existence. Practices conditioned by limited economic 

resources are reflected by consumption patterns such as distinguishing 

whether where to spend more and where to spend less, allocating money, 

and development of taste for a classic appearance. Financial management 
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leads to increased satisfaction with appearance using limited disposable 

income to middle- or upper middle-class consumers.  

 

“Taste” is mainly about being “of one’s nature” which means naturalizing 

class differentiation. Further, it is about demonstrating and justifying class 

distinction affirming economic power. Tastes of the working class serve 

as a foil anchored in well-established aesthetics. As a result of the 

confirmation of economic power and economic freedom, the sense of taste 

embraces acceptability and superiority (Lui, 2012). 

 

Financial Status 

Financial status means the level of income into which applicants are 

categorized for purposes of determining the extent of their eligibility to 

receive financial assistance or the condition (financial or otherwise), 

business, assets, properties, or operations of the person in question (Law 

Insider, n.d.). 
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As Gronow, Purhonen, & Heikkilä analyze the differences according to 

the monthly household income in the degrees of the legitimacy of taste are 

rather stable across occupational classes (Figure 6). Interestingly, 

however, this shows that income level has its distinct significance for the 

legitimacy of taste, independent of occupational category. Most 

importantly, legitimate taste increases in accordance with household 

income in all occupational categories. Thus, workers living in higher- 

income households have slightly more legitimate taste than the average 

respondents of intermediate occupational categories living in low-income 

households; likewise, respondents in intermediate categories living in 

higher-income households have more legitimate taste than respondents in 

Figure 6: Prevalence of the three legitimacy related tastes according to monthly 

household income and occupational class (means) 

Source: Source: Legitimacy of taste and "good" taste by Gronow, Purhonen, & 

Heikkilä (2016) 
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high occupational categories with low incomes. Legitimate taste increases 

hand-in-hand according to income in all occupational categories; 

similarly, illegitimate taste decreases hand-in-hand with low income in all 

occupational categories, although this is more evident amongst workers 

than in other occupational categories (2016). 

 

Financial Status and Architectural Taste 

“We are fortunate in being compelled to use mud brick for large-scale rural 

housing; poverty forces us to use mud brick and to adopt the vault and 

dome for roofing, while the natural weakness of mud limits the size of 

vault and dome. All our buildings must consist of the same elements, 

slightly varied in shape and size, arranged in different combinations, but 

all to the human scale, all recognizably of a kind and making harmony 

with one another. The situation imposes its solution, which is perhaps, 

fortunately, perhaps inevitably a beautiful one” (Fathy, 2000). 

Architecture should be understood as an integral part of a bigger system, 

as an element of the economic development process, technological 

progress, and social changes. French philosopher Henry Lefebvre conveys 

that current economic circumstances lead to the urban environment. The 

space is subject to constant redefinition caused by continuous market 

conditions. Currently, the relations between humans and their environment 

are extremely significant. The more professionally we influence a 

consumer the more effectively we achieve our strategic economic aims. It 

seems that architecture becomes an inherent element of the economic 

strategies constructed to trigger off a definite financial result. Architecture 

– as a device ample with the expression means - supports creating 

competitive advantages. Although the form and function remain two 

important architectural criteria, the more significant factor in architecture 

valuation is its impact on the personal development of the average 

individual consumer (Piatkowska, 2012). 
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Demand 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Demand can be referred to as is the degree to which consumers need to 

buy a product. Economic theory holds that demand consists of two factors: 

taste and ability to buy. Taste, which is the desire for a good, determines 

the willingness to buy the good at a specific price. Ability to buy means 

that to buy a good at a specific price. An individual must possess sufficient 

wealth or income (Whelan & Forrester, 1996). When the demand 

increases, the quality of the good decreases and it led to illegitimate taste. 

Loewenstein and Angner (2003) mention refinement briefly in their 

discussion of endogenous preference changes. They define it as increasing 

one’s appreciation for higher-quality goods or experiences (Figure 7). 

According to them, the habit has a deterministic effect on utility. The 

effect of refinement on overall utility, however, is unknown, since 

refinement, so the authors say, would also mean a decrease in one’s 

enjoyment of low-quality goods. In this case, the overall utility would 

depend on (a) any direct effect refinement has on utility; and (b) on 

whether one can afford the goods one has obtained a refined taste for. 

Figure 7: Refining Tastes 

Source: Predicting and indulging changing preferences by Loewenstein and 

Angner (2003) 
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Loewenstein and Angner also note that having refined taste can be a source 

of utility in and of itself but that it cannot be assumed that having refined 

taste increases one’s overall utility of consumption (2003). 

 

Demand and Architectural Taste 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Due to a large number of variables and the many dependencies and 

uncertainties in the translation of (changing) user requirements into 

technical solutions, a methodical approach is indispensable. It will provide 

the tool to make a well-founded choice for fitting adaptability measures 

that facilitate flexibility-in-us. Figure 8 illustrates the relationship between 

user and product in a hierarchical flowchart, where the expressed user 

values, (e.g. comfort, health, image) are on top of the hierarchy. The 

product; a building, or part of a building, which can be seen as an assembly 

of numerous products. Therefore, the principle remains the same. The 

meeting point of supply and demand is where functional demands become 

Figure 8: The hierarchical relation between user values and building 

performance. 

Source:  Demand driven selection of adaptable building technologies for 

flexibility-inuse by Gijsbers and Lichtenberg (2014) 
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specific enough to be translated into parameters for building design 

(Gijsbers & Lichtenberg, 2014). 

 

Architecture; Real Estate and Notion of Taste 

Smith and Moorhouse (1993) studied the effect of architecture on 

residential sector prices in Boston. Their regression analysis considered 

variables of the lot and house size, neighborhood characteristics, 

construction materials, architectural style, and individual architectural 

features which affect the overall architectural taste, and found that in total, 

these features account for 14% of the price. Their findings, again, support 

the notion that architecture and planning can have a positive impact on 

property values (as cited in Fadaei et al., 2015). Architects/Developers 

who are working on Real Estate home designs should always consider user 

taste where it is influenced by the above discussed factors. 

 

3. Findings 
 FACTOR 

AFFECTING 

TASTE 

FINDINGS 

S
o

c
io

-c
u

lt
u

ra
l 

F
a

ct
o
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Social 

Class 

The taste of the dominant class is considered to have 

more legitimacy than the taste of a lower class. 

Religion Religion and art have a great influence on each other and 

both have a significant attachment to consumerist 

behaviors. Therefore, it is clear religion has a strong 

influence on architectural taste. 

Age Architectural taste varies with age. Considering 

psychological behavior Children’s and Elderly Peoples’ 

Taste in Architectural spaces are highly varied in visual 

and functional aspects.  

Sex A significant relationship between sex and the extent of 

visual-spatial elements has been found in this research. 

The percentage that women expressed regarding the 

identification of an individual’s taste in architecture 

concerning personality and social behavior is very high. 

Educations The understanding of desired actual meaning seems to 

relate to the cultural differences and symbols in structures 

that affect aesthetic judgment. Further, it was suggested 

that culture is an important factor contributing to aesthetic 

judgments.  

Profession/ 

Occupation 

There are no directly related studies conducted on the 

occupational relationship with architectural taste. Fawcett 
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(2008) discusses the Architectural preferences of 

Architects and the public. The survey images were 

intuitively classified as “weak” and “strong” concerning 

the attribute “architectural character” by architecturally 

trained researchers who did not participate in the survey.  

Place of 

Residence 

The professional executive classes living in rural areas are 

agricultural and small-scale entrepreneurs more often than 

their urban counterparts, while the professional-executive 

group in bigger cities is dominated by high ranking civil 

servants and business management. 

E
co

n
o

m
ic

 F
a

ct
o

rs
 

Financial 

Status 

Differences according to the monthly household income in 

the degrees of the legitimacy of taste are rather stable 

across occupational classes. Interestingly, this shows that 

income level has its distinction for the legitimacy of 

taste, independent of occupational category. Most 

importantly, legitimate taste increases under household 

income in all occupational categories. 

 

Demand A habit has a deterministic effect on utility. The effect of 

refinement on overall utility, however, is unknown, since 

refinement, so the authors say, would also mean a decrease 

in one’s enjoyment of low-quality goods. In this case, the 

overall utility would depend on (a) any direct effect 

refinement has on utility; and (b) on whether one can 

afford the goods one has obtained a refined taste for. 

Loewenstein and Angner also note that having refined 

taste can be a source of utility in and of itself but that it 

cannot be assumed that having refined taste increases 

one’s overall utility of consumption. 

 

Summary 

Bourdieu’s literature on the stimulus of taste is widely explained in his 

studies. The link between social space and the combination of economic, 

social, and cultural capital establishes a set of values that support people 

in differentiating good(Rahimi & Bose, 2018).  This is influenced by 

resources described in terms of social, economic, and cultural capital 

which are derived from Bourdieu’s theories (1984, 1992 & 2002).  The 

socio-cultural factors such as social class, religion, education, occupation 

and place of residence, demographic factors such as sex, age, and 

economic factors such as financial status and demand are related to 

different levels of influences on architectural taste. 
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The objective of this study was to identify and investigate the impact of 

socio-cultural and economic factors on the formation of architectural taste. 

Architectural taste of the general public depends on inter-related outcomes 

which are generated through the socio-cultural factors and economic 

factors that are derived from Bourdieu’s theories. The socio-cultural 

aspects, social class, religious beliefs, sex, age, education, occupation, and 

the place of residence are the main factors influencing the architectural 

taste. They affect the senses of taste at different intensities.  

 

Architectural Taste has a significant relationship with the social class 

where the dominant class is considered to have more legitimacy taste. 

Religion and art both have a significant attachment to consumerist 

behaviors and also have a strong influence on architectural taste. 

Architectural taste of Children’s and Elderly Peoples’ varies with age 

considering psychological behavior. The relationship identified between 

Sex and visual-spatial elements are significant. The percentage that 

women expressed regarding the identification of an individual’s taste in 

architecture concerning personality and social behavior is very high. 

Cultural differences influence the understanding of the desired meaning. 

Symbols in structures affect aesthetic judgment. Therefore, culture is an 

important factor contributing to aesthetic judgments.  Basic attributes such 

as roof are most important in the preferences of laypersons, and the 

complex attributes: architectural characters are most important to the 

connoisseurs/architects. The profession seems to influence the degree of 

legitimate taste. A higher degree of legitimate taste seems to be generally 

found in urban contexts, where else it is much less in rural areas. This will 

further vary depending on the occupation/ profession within the specific 

contexts. Analysis of the impact of socio-cultural factors leads us to an in-

depth understanding of the architectural taste of a certain group of people. 
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Socio-cultural and Economic 

Factors which influence 

Architectural Taste 

 

Architectural Taste 
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4. Conclusion 

Economic factors such as financial status and demand make significant 

impacts. Financial status is a key in refining the social class and it is one 

of the basic parameters for setting up the demands; which is one of the 

most important factors in real estate developments. Financial status will 

determine many aspects of one life such as place residence, range of 

commodities, groups that are associated, etc. Hence it will influence the 

architectural taste. Taste is one of the factors influencing demand than vice 
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versa along with the ability to buy. However, a large number of variables 

are associated with the above two factors.   

 

The study shows that the socio-cultural and economic factors correlate 

with each other. Despite the different intensities affecting architectural 

taste, it is shown that the effect on architectural taste is a combination of 

these factors. The influence of each factor within this combination might 

vary from one person to another.  

 

Moreover, there is a possibility of other influences from factors other than 

socio-cultural and economic factors which were beyond the scope of this 

study. 

 

Real Estate development projects are heavily dependent on the above 

parameters to cater to the needs of the general public. In-depth analysis of 

the Architectural taste of a group of people is of vital importance in the 

decision-making process of real estate development to comprehend the 

demand. 

 

The current research recommends exploring the relationship and 

dependency on each factor of socio-cultural aspects and socio-economic 

aspects of architectural taste in the real estate market for user satisfaction. 

The studies could expand to investigate the influences other than factors 

linked to socio-cultural and economic aspects. 

 

Reference 

Askarizad, R. (2019). Influence of Socio-Cultural Factors on the Formation of 

Architectural Spaces ( Case Study : Historical Residential Houses in Iran 

) Influence of Socio-Cultural Factors on the Formation of Architectural 

Spaces. 1(May), 44–54. 

Bhatia, G. (1994). Punjabi baroque and other memories of architecture. In 

Penguin Books. 

Bourdieu, P. (1984). Distinction: A Social Critique of the Judgement of Taste. 

Harvard University Press Cambridge. 

Bourdieu, P. (1992). The Logic of Practice (1st ed.). Stanford University Press. 

Bourdieu, P. (2002). Masculine Domination. In Stanford University Press. 

Stanford University Press. 



Sri Lankan Journal of Real Estate 

Department of Estate Management and Valuation  

University of Sri Jayewardenepura 
 

102 

SLJRE Issue 17-2020 December 
 

Bremer, J., & Bhuiyan, S. H. (2014). Community-led infrastructure development 

in informal areas in urban Egypt: A case study. Habitat International, 44, 

258–267. https://doi.org/10.1016/j.habitatint.2014.07.004 

Chandigarh College of Architecture. (2002). Chandigarh: Aesthetic 

Legislation : Documentation of Urban Controls in Chandigarh (1951-

2001). Chandigarh College of Architecture. 

Corbusier, L. (1925). Vers une architecture. Nouvelle Edition revue et 

augmentée (Collection de “L’Esprit Nouveau”). 

Creswell, J., & Clark, V. (2017). Designing and Conducting Mixed Methods 

Research | SAGE Publications Inc (3rd ed.). SAGE Publications, Inc. 

Daas, Y. (2019). How Religion Affects the Consumer Behavior How Religion 

Affects the Consumer Behavior Yousuf Daas – CADES Economic 

Anthropology. April 2018, 0–24. 

Fadaei, S., Iulo, L. D., & Yoshida, J. (2015). Architecture: A Missing Piece in 

Real-estate Studies of Sustainable Houses. Procedia Engineering, 118, 

813–818. https://doi.org/10.1016/j.proeng.2015.08.518 

Fakere, A. A., Folorunso, C. O., Fadairo, G., Omole, F. K., & Arayela, O. 

(2017). Effects of Residents’ Socioeconomic Characteristics on Housing 

Satisfaction in Akure, Nigeria. Journal of Sustainable Technology, 5(2), 

15–33. 

Fathy, H. (2000). Architecture for the Poor: An Experiment in Rural Egypt. 

University of Chicago Press. 

Fawcett, W., Ellingham, I., & Platt, S. (2008). Reconciling the Architectural 

Preferences of Architects and the Public. Environment and Behavior, 

40(5), 599–618. https://doi.org/10.1177/0013916507304695 

Ghasemabad, Hossein, S., & Sharifabad, Siavash, R. (2017). Investigation of the 

Architectural Aesthetics and Its Impact on the Children in the Psychology 

of the Child. Architecture Research, 7(4), 159–167. 

https://doi.org/10.5923/j.arch.20170704.04 

Gijsbers, R., & Lichtenberg, J. (2014). Demand-driven selection of adaptable 

building technologies for flexibility-in-use. Smart and Sustainable Built 

Environment, 3(3), 237–260. https://doi.org/10.1108/SASBE-01-2014-

0005 

Göğebakan, Y. (2012). Estetik Ve Kentsel Yapilanma Üzerindeki Etkisi. Journal 

of Art and Design, 2(4), 73–84. 

Gökay, M., & Demir, A. (2006). Farskli Eğitim Seviyelerinde Estetik Beğeni. 

Gopinath, G., & Kulkarni, S. Y. (2014). The Impact of Socio-Cultural Factors 

on the Transformation of the Residential Architecture of Kerala. 

International Journal of Research, 1(5), 526–530. 

Graham, J., & Haidt, J. (2010). Beyond beliefs: Religions bind individuals into 



Sri Lankan Journal of Real Estate 

Department of Estate Management and Valuation  

University of Sri Jayewardenepura 
 

103 

SLJRE Issue 17-2020 December 
 

moral communities. Personality and Social Psychology Review, 14(1), 

140–150. https://doi.org/10.1177/1088868309353415 

Gravetter, F., & Forzano, L. (2011). Research Methods for the Behavioral 

Sciences (4th ed.). Wadsworth Publishing. 

Gronow, J., Heikkila, R., & Purhonen, S. (2016). Legitimacy of Taste and 

“Good” Taste. In A. K. Kirsti Jõesalu (Ed.), Cultural Patterns and Life 

Stories (Issue September, pp. 393–427). Tallinn University Press. 

Guiton, Ragsdal, K. (2012). Reappraisal of the Pleasure of Architecture or The 

Taste for Burning: architecture and an ethic of pleasure beyond utility. 

McGill University. 

Hesse-Bieber, S. (2010). Mixed Methods Research: Merging Theory with 

Practice (Illustrated edition). The Guilford Press. 

Holt, D. B. (1998). Does cultural capital structure American consumption? 

Journal of Consumer Research, 25(1), 1–25. 

https://doi.org/10.1086/209523 

Imani, N., & Zafarmandi, S. (2017). Origins of Taste in Architecture. 

Architecture & Urbanism, 14(53). 

J Peifer. (2007). Religious giving as a response to community. 

Jacobsen, T. (2006). Bridging the Arts and Sciences: A Framework for the 

Psychology of Aesthetics. Leonardo, 39(2), 155–162. 

Jacobsen, T. (2010). Beauty and the brain: Culture, history, and individual 

differences in aesthetic appreciation. Journal of Anatomy, 216(2), 184–

191. https://doi.org/10.1111/j.1469-7580.2009.01164.x 

Jayawardena, R. G. D. (2015). The University of New Castle. P. 65. 2 Majjhima 

nikāyavol. 111. 1959.. Cullakamma Vibhaṅga sutta.London. PTS.p.248. 3 

Dighanikāya. Aggañña sutta. In International Journal of Scientific 

Research and Innovative Technology (Vol. 2, Issue 3). 

Kant, I. (1952). The Critique of Judgement. Translated with Analytical Indexes 

by James Creed Meredith (Reprint Ed). Oxford. 

Korsmeyer, C. W. (1976). Hume and the Foundations of Taste. The Journal of 

Aesthetics and Art Criticism, 35(2), 201. https://doi.org/10.2307/430377 

Krais, B. (2006). Gender, Sociological Theory and Bourdieu’s Sociology of 

Practice. Theory, Culture & Society, 23(6), 119–134. 

https://doi.org/10.1177/0263276406069778 

Kwon, Y. J. (2007). Taste in appearance: Self, cultivated dispositions, and 

cultural capital. 68. 

Law Insider. (n.d.). Financial status | legal definition of Financial status by Law 

Insider. Retrieved October 8, 2020, from 

https://www.lawinsider.com/dictionary/financial-status 

Leary, M. R., & Baumeister, R. F. (2000). The nature and function of self-



Sri Lankan Journal of Real Estate 

Department of Estate Management and Valuation  

University of Sri Jayewardenepura 
 

104 

SLJRE Issue 17-2020 December 
 

esteem: Sociometer theory. Advances in Experimental Social Psychology, 

32, 1–62. https://doi.org/10.1016/s0065-2601(00)80003-9 

Lelhaj, R., & Moosavi, M. S. (2015). Considering the Effect of Gender on 

women’s Understanding of Architectural Spaces. European Online 

Journal of Natural and Social Sciences. 

Loewenstein, G., Read, D., & Baumeister, R. (2003). Time and Decision: 

Economic and Psychological Perspectives of Intertemporal Choice. 

Russell Sage Foundation. 

Lui. (2012). Pierre Bourdieu — Distinction (Part I) | Simulacrum. 

https://spacedruiddotcom.wordpress.com/2012/07/21/pierre-bourdieu-

distinction-part-i/ 

McCullough, M. E., & Willoughby, B. L. B. (2009). Religion, Self-Regulation, 

and Self-Control: Associations, Explanations, and Implications. 

Psychological Bulletin, 135(1), 69–93. https://doi.org/10.1037/a0014213 

Mead, N. L., Baumeister, R. F., Stillman, T. F., Rawn, C. D., & Vohs, K. D. 

(2011). Social exclusion causes people to spend and consume strategically 

in the service of affiliation. Journal of Consumer Research, 37(5), 902–

919. https://doi.org/10.1086/656667 

Oppong, R. A., & Solomon, A. B. (2014). Theories of Taste and Beauty in 

Architecture with Some Examples from Asante, Ghana Oppong, R. A . 

Department of Architecture Kwame Nkrumah University of Science & 

Technology Kumasi, Ghana CSIR-Building and Road Research Institute. 

4(4), 163–173. 

P.Bourdieu. (1984). Distinction: A Social Critique of the Judgement of Taste. 

Harvard University Press. 

Penner, L. A., Dovidio, J. F., Piliavin, J. A., & Schroeder, D. A. (2005). 

Prosocial behavior: Multilevel perspectives. In Annual Review of 

Psychology (Vol. 56, pp. 365–392). 

https://doi.org/10.1146/annurev.psych.56.091103.070141 

Perkins, H., Thorns, D., Winstanley, A., & Newton, B. (2002). The Study of 

“Home” From a Social Scientific Perspective: an Annotated 

Bibliography. In Unknown. 

Piatkowska, K. K. (2012). Economy and architecture. The role of architecture in 

process of building the economic potential of space. Ksenia Katarzyna 

Piatkowska Gdansk University of Technology, Poland. 1(2). 

Pugach, C., Leder, H., & Graham, D. J. (2017). How Stable Are Human 

Aesthetic Preferences Across the Lifespan? Frontiers in Human 

Neuroscience, 11, 289. https://doi.org/10.3389/fnhum.2017.00289 

Ra, E. (2011). Understanding the Role of Economic, Cultural, and Social 

Capital and Habitus in Student College Choice: An Investigation of 



Sri Lankan Journal of Real Estate 

Department of Estate Management and Valuation  

University of Sri Jayewardenepura 
 

105 

SLJRE Issue 17-2020 December 
 

Student, Family, and School Contexts. 

Rahimi, S., & Bose, M. (2018). Social class and taste in the context of US cities 

Validating Bourdieu’s theory of distinction using restaurant reviews. 

Proceedings of the 2nd ACM SIGSPATIAL Workshop on Geospatial 

Humanities, GeoHumanities 2018, November 2018. 

https://doi.org/10.1145/3282933.3282938 

Ratchford, B. T. (2001). The Economics of Consumer Knowledge: Table 1. 

Journal of Consumer Research, 27(4), 397–411. 

https://doi.org/10.1086/319617 

Riley, D. (2017). Bourdieu’s Class Theory. 

Rook, D. W. (1985). The Ritual Dimension of Consumer Behavior. Journal of 

Consumer Research, 12(3), 251. https://doi.org/10.1086/208514 

Rooksby, E. (2017). Habitus: A Sense of Place (J. Hillier (ed.); 2nd ed.). 

Routledge. https://doi.org/https://doi.org/10.4324/9781315253701 

Rostami, E., & Mousavi Shalheh, S. M. (2018). Comparative study of the effect 

of native architecture on planning of pond-based villages (case study: 

Sarakhiyeh village in the pond of Shadegan). Cogent Engineering, 5(1), 

1–17. https://doi.org/10.1080/23311916.2018.1469084 

Scruton, R. (2009). Beauty. Oxford University Press. 

Swartz, D. (1998). Culture and Power: The Sociology of Pierre Bourdieu. 

University of Chicago Press. 

Tekel, A., Akbarishahabi, L., Yildirim, K., & Bande, B. (2016). The role of 

symbolic architecture on aesthetic judgment: A cross-cultural 

investigation on the perception of African “calabash” figure. Gazi 

University Journal of Science, 29(3), 525–536. 

Throsby, D. (1999). Cultural capital. In Journal of Cultural Economics (Vol. 23, 

Issues 1–2, pp. 3–12). Springer Netherlands. 

https://doi.org/10.1023/a:1007543313370 

Tschumi, B. (1994). Architecture and Disjunction. MIT Press. 

https://www.amazon.fr/Architecture-Disjunction-Bernard-

Tschumi/dp/0262200945/ref=sr_1_1?__mk_fr_FR=ÅMÅŽÕÑ&dchild=1

&keywords=Architecture+and+Disjunction&qid=1602147920&s=books

&sr=1-1 

Tymkiewicz, J. (2019). The role of an architect in creating the image of an 

elderly-friendly sustainable smart city. Buildings, 9(10). 

https://doi.org/10.3390/buildings9100223 

UKEssays. (n.d.). Pierre Bourdieu: Taste and Class. Retrieved October 8, 2020, 

from https://www.ukessays.com/essays/sociology/pierre-bourdieu-taste-

class-3207.php?vref=1 

Vigerland, L., & Borg, E. A. (2018). Cultural Capital in the Economic Field: A 



Sri Lankan Journal of Real Estate 

Department of Estate Management and Valuation  

University of Sri Jayewardenepura 
 

106 

SLJRE Issue 17-2020 December 
 

Study of Relationships in an Art Market. Philosophy of Management, 

17(2), 169–185. https://doi.org/10.1007/s40926-017-0061-2 

Wang, W., & Ishizaki, K. (2002). Aesthetic Development in Cross-Cultural 

Contexts: A Study of Art Appreciation in Japan, Taiwan, and the United 

States. Studies in Art Education, 43(4), 373. 

https://doi.org/10.2307/1320984 

Watkin, D. (1984). Morality and Architecture: The Development of a Theme in 

Architectural History and Theory from the Gothic Revival to the Modern 

Movement. Univ of Chicago Pr. https://www.amazon.com/Morality-

Architecture-Development-Architectural-Movement/dp/0226874877 

Whelan, J., & Forrester, J. W. (1996). Economic supply and Demand. MIT 

System Dynamics in Education Project, 7. 

Wijetunga, N. (2015). The Notion of Nation: Protagonist Behind the Post-

Colonial Elite Domestic Architecture of Ceylon (Sri Lanka). Built-

Environment Sri Lanka, 11(2), 12. https://doi.org/10.4038/besl.v11i2.7607 

William S. Saunders. (1999). Harvard Design Magazine: From Taste to 

Judgment: Multiple Criteria in the Evaluation of Architecture. Harvard 

Design Magazine. 

Ysseldyk, R., Matheson, K., & Anisman, H. (2010). Religiosity as identity: 

Toward an understanding of religion from a social identity perspective. 

Personality and Social Psychology Review, 14(1), 60–71. 

https://doi.org/10.1177/1088868309349693 

 


